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Date : Oct 8, 1997 22:58 GMT JOGKET EILE COPY ORIGINAL
To . 12024182821

From : interact@interactivism.com
Subject: Campaign Finance Reform

Oon Wed Oct 8 18:54:21 EDT 1997 you received the following message: RECEIVED
Commissioner Susan Ness OCT 20 1997

Federal Communications Commission

1919 M Street NW
FEDERAL COMMUNICATIONS CO!
Washington, D.C. OFFICE OF THE SECR;(I}\:“SS‘ON

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by pelitical candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd 1like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Jerome Mc Collom
E-Mail: jmccod422@uwsp.edu

No of Gopies rec’dl_,_b

List ABCDE




DOCKET FILE copy ORIGING o<lee? 87728
Date : Oct 7, 1997 23:35 GMT HECE!VE

To : 12024182821
From : interact@interactivism.com oy 1 7
Subject: Campaign Finance Reform ‘ﬂO .99

On Tue Oct 7 19:31:00 EDT 1997 you received the following messagn_ECElVEDﬁMSSION

Commissioner Susan Ness

Federal Communications Commission OCT 2 0 1997

1819 M Street NW

Washington, D.C. : FEDERAL COMMUNICATIONS COMMISSION
OFFICE OF THE SECRETARY

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by peolitical candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: William K. Baran
E-Mail: baranwk@nextwork.rose-hulman.edu

hiu. of Gopies recd__/

LstABCDE
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Date : Oct 8, 1997 16:42 GMT MCKETHLECOPYORIGINAL

- To 1 12024182821

From : interact@interactivism.com
Subject: Campaign Finance Reform

On Wed Oct 8 11:06:54 EDT 1997 you received the following message:RECE'VED
Commissioner Susan Ness 0CcT 20 1997

Federal Communications Commission

1919 M Street NW FEDERAL COMMUNICA

Washington, D.C. COMMISSION

OFFICE OF THE SECRETARY

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the brocadcast industry.

In exchange for free use of the public's airvaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd 1like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. 2 small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Richard Wojtowicz
E-Mail: wojtowicz@montana.campus.mci.net

M. ot Copias reg'd }

LStABGDE




Date : Oct 13, 1997 19:31 GMT

-
To : 12024182821 “DERAL oMM
From : interactQinteractivism.com OHWEUFnﬁg CoMmissioy

Subject: Campaign Finance Reform

On Mon Oct 13 15:27:47 EDT 1997 you received the following message:

Commissioner Susan Ness

Federal Communications Commission
1919 M Street NW

Washington, D.C.

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million deollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Norman Pfeiffer
E-Mail: NormcpRaol.com

Nu. ui Cupies rec'd L______

LstABCDE
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Date : Oct 10, 1997 4:17 GMT DOCKET FILE COPY ORIGINAL
To : 12024182821

From : interact@interactivism.com

Subject: Campaign Finance Reform

On Fri Oct 10 00:13:59 EDT 1997 you received the following message: HECE'VED
Commissioner Susan Ness

OCT 20 1997
Federal Communications Commission
1919 M Street NW FEDEPAL COMMUNICATIONS COMMISSION
Washington, D.C. OFFICE OF THE SECRETARY

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

This type of political campaigning works in Europe for both local and regional
elections. Candidates have a limited amount of air time and cannot purchase
more. Of course in Europe the television networks are not reimbursed for this
air time, it is treated as a public service spot and counted but not charged.
It would certainly cut down the barrage of flying mud come election time.

The value of this time bank could be kept at about - millien,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public’'s faith and interest

in the political process.

Signed: Sandra Sheldon
E-Mail: ss.sheldon@MCI2000.com

No. of Copies recd l S

List ABCDE
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Date : Oct 13, 1997 17:34 GMT
To 112024182821
From : interact@interactivism.com OCT 20 ]997
Subject: Campaign Finance Reform

] . o TIONS CCMMISSION
On Mon Oct 13 13:11:30 EDT 1997 you received the following message:“ﬂﬂmt;%fﬁfﬁisﬂmﬂwm

Commissioner Susan Ness

Federal Communications Commission
1919 M Street NW

Washington, D.C.

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. &and I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public’'s faith and interest

in the political process.

Signed: Timothy F. Buntel
E-Mail: tbuntel@acl.com

No. of Copies rec'd_{

LstABCDE
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OOCKET FILE COPY ORIGINAL

Date : Oct 10, 1997 5:27 GMT
To 112024182821
From : interact@interactivism.com

Subject: Campaign Finance Reform

Oon Fri Oct 10 01:23:34 EDT 1997 you received the following message

RECEIVED

Commissioner Susan Ness

Federal Communications Commission 0CT 20 1997

1919 M Street NW )

Washington, D.C. FEDERAL COMMUNICATIONS coVM
OFFICE OF THE SeCheTagy 0"

Dear Commissiocner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

Dear Commissioner Ness,

Please help our campaigns to run
smoothly and the politicians to

focus on the issues of our country by
making sure that each canidate has free
air time.

Let's take a pro-active approach in
meeting the needs of our country. Let's
help to give our politicians a fighting

chance at actually create good for our \ . .
country us as a whole. NG-QtQNHHGSTﬁCIi
Lisi ABCDE T

We need your help to heal america.

Sincerest regards,
Christine H. Scott

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry tock induring that period. A small price to pay for improving



democracy and helping restore the public's faith and interest
in the political process.

Signed: Christine H. Scott
E-Mail: scot0163@tc.umn.edu



g1-26%
DOCKET FILE COPY ORIGINAL
Date : Oct 13, 1997 23:44 GMT HECEIVED

To 112024182821
From : interact@interactivism.com
Subject: Campaign Finance Reform OCT 20 1997

Oon Mon Oct 13 19:33:14 EDT 1997 you received the following messa?e: TIONS COMMISSION

OFFICE OF THE SECRETARY

Commissioner Susan Ness

Federal Communications Commission
1919 M Street NW

Washington, D.C.

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
intreduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need te pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd 1like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about - million,

about what politicians spent in the 1995-1996 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry tock induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Melissa Bicheler
E-Mail: bicheler@wco.com

No. of Copies rec’d /

ListABCDE




| 7 269
DOCKET FILE COPY ORIGINAL

Date : Oct 12, 1997 16:07 GMT RECEIVED

To 112024182821
From : interact@Rinteractivism.com
Subject: Campaign Finance Reform OCT 2 O ]997

On Sun Oct 12 12:04:53 EDT 1997 you received the following messa%%avu(mM COMMISSION

OFFICE OF THE SECRETARY

Commissioner Susan Ness

Federal Communications Commission
1919 M Street NW

Washington, D.C.

Dear Commissioner Ness,

I am writing to ask you to put the welfare of American democracy ahead of
corporate welfare that seems to do so well in Washington.

You recently issued licenses that will allow television broadcasters

to make use of a new spectrum of the public's airwaves for the
introduction of digital TV services. The decision to offer such access
without charge was undoubtably a result of a multi-million dollar lobbying
effort by the broadcast industry.

In exchange for free use of the public's airwaves, broadcasters should be
specifically required to return a very small segment of air time to help
clean up the political campaign process.

Much of the fundraising pressure faced by political candidates is a
result of the need to pay for TV time. Giving candidates free time would
lessen their dependency on big donors and on special interests.

I'd like to see the creation of a national political broadcast

time bank. Broadcasters should be required to deposit a couple of hours
of prime ad time each election season and this time should go to
qualified candidates. And I'd like the candidate required to appear on
camera during this time and talk to me.

The value of this time bank could be kept at about -~ million,

about what politicians spent in the 1995-19%6 election cycle. That's
about one half of one percent of the gross ad revenues the broadcast
industry took induring that period. A small price to pay for improving
democracy and helping restore the public's faith and interest

in the political process.

Signed: Rev. Matthew T. 2Alexander
E-Mail: drooper@cris.com

™ Nu. of Copies rec'd /
‘ ListABCDE




